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Google Alerts  Handout  (Ver .002)
Market your business without going Nuts!
http://www.acorn-is.com    
Sales: 877-226-7699 / Support:  719-329-0977


If you do not have a Google Account, start here: 



	
If you don’t have a Google account you may sign up for one by:

Step 1: go to http://www.google.com
Step 2: click Create an Account Now

** Note: You only want to have 1 (ONE) Master Google account.  Setting up a second one when you already have one MAY cause issues with Google.  Click here and try all your E-Mail possibilities before you set up a new account to make sure you don’t have one lurking out there you may have forgot about.


Step 1: go to http://www.google.com
Step 2: I cannot access my account
Step 3: answer the questions and try ALL your email addresses to see if you have an existing account.



Note:  We at Acorn continually try to provide our customers with accurate step by step instructions, but please know that there may be times when what we have written no longer coincides with the topic of choice.   Please always refer back to the actual product page of the topic in discussion to read the up to date information should you experience problems with the instructions provided by Acorn.

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - 
Alerts is a free service from Google which gives you email or RSS feed updates of the latest relevant Google results based on your topics. You may use Google Alerts to follow a particular news story, follow your industry or even a competitor, or watch for mentions of your business in the Google search results. 
To Start: 

1. Log in to your Google Account 

2. In the upper right hand corner of your screen, click My Account

3. Under “Try Something New”, click Alerts. It has a golden bell icon next to it. 

4. You will now see a screen that will allow you to create a Google Alert.  Enter your search term 

5. Now choose what type of results you want to get. 

a. News

b. web

c. blogs

d. comprehensive

e. video

f. groups

6. Choose how often: 

a. Once a Day

b. Once a Week

c. As It Happens

7. Then choose either email delivery or RSS feed.  

From the same page, you may manage your alerts by clicking on the “click here manage your alerts” hyperlink at the bottom of the page. 

From the Manage your Alerts page, you can edit or delete your alerts. You can also choose between HTML and text emails. 
Try to make your alerts terms concise. You don’t want to get tons of alerts on topics in which you are not interested. If you only want to get Alerts on items which consist of specific words, use double-quotes, like this: “Acorn Internet Services” or “bed and breakfast”. 
Google Alerts is a great way to keep current on what is going on in your industry, or even see what is being said online about your specific business. 
	HELPFUL HINTS:

· Remember to use “QUOTES” around text that you want to locate EXACT matches on.  This is a good tool to narrow down phrases that are delivering to diverse matches.

· DO from time to time review your alerts and try new alert phrases, refine existing alerts as needed.  Remember there is a refining process to getting the information you want from alerts, it’s not going to deliver the perfect traffic without some amount of review and tweaking.
· Use the free search tool at : http://www.keyworddiscovery.com/search.html to find search terms relevant to your business. 




	IDEAS OF WHAT TO TRACK:

YOUR OWN WEB PRESENCE – Know what others are saying about you online.

· Your Personal Name
· Your Business Name

· Your Phone Number

· Your E-Mail Address

· Your URL

· Your BLOG

LOCAL COMPETITION – You can see what other inns, hotels, and related properties are doing in your area.

· Track via their web address

· Track via their business name

· Track via their blog, etc.
ASSOCIATIONS – You can keep an eye on your association information by watching your state, regional or group website URLS in your Alerts.

NICHE TOPICS – If you do spa services, retreats, girls getaways, romantic weekends, weddings, reunions or any type of niche marketing, include those phrases for world wide search for ideas you might be able to customize for your property.
INDUSTRY TOPICS – You can track phrases like bed and breakfast, inn, mixed in (or not) with your city + state words.  Depending on how wide a net you wish to cast.

EVENT SITES IN YOUR AREA – Keep on top of events, festivals, etc. by including your chamber or other travel companies in your alerts, so if something is updated for your area, you’ll know about it and can act on it for packages and special combinations with your inn.
BE CREATIVE – You can track anything you want online, look for ways to track ideas to help you in your day to day business!



