	[image: image45.png]You




	2009 Tennessee Bed and Breakfast State Association Meeting
Presentation: Google Gadgets, Placement and More!
Market your business without going Nuts!
http://www.acorn-is.com    
Sales: 877-226-7699 / Support:  719-329-0977


	Outline


· SEO “Say What?”
· Your Web Site “Core”
· Your Web Site “Supports”
· Local vs. Organic vs. Pay Per Click
· Google Gadgets & Google Business Services
	SEO “Say What?”


	SEM - Search Engine Marketing, or SEM, is a form of Internet marketing that seeks to promote websites by increasing their visibility in search engine result pages (SERPs). SEM methods include: search engine optimization (or SEO), paid placement, contextual advertising, and paid inclusion. 
SEO - Search Engine Optimization, the process of improving ranking in search engine results. 
	
[image: image2]
	Google: 74.3% 

Yahoo: 16.2% 

BING: 5.0% 

Ask: 3.2% 

Others: 1.3%


	Web Site “Core” and “Supports”
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	Local vs. Organic vs. Pay Per Click
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· 8 out of 10 surfers choose Organic or Local Listings and these listings are less expensive in the long run. 
· 2 out of 10 surfers choose PPC Listings which are easy to get listed in, but do cost every time a potential guest clicks on you. 
From our Intell-a-Keeper Booking Tracking Tool

· Organic / Local Listings – Delivers about 25% of Acorn SEO Customer Bookings.
· PPC Listings – Delivers about 6% of Acorn Customer Bookings.

“Google Caffeine” Google’s new algorithm.  This is the largest “shake up” in organic placement since 2005.  SEO, Freshness and New Content take the lead…  (Matt Cutts Video http://tinyurl.com/qpkgoe)

“Google Local Business Center” These listings are from a Google Search to the right of the Map.  Where you place in these listings is controlled by over 40+ different items.  I have only listed 5 below.  There are 35 + more topics that affect your placement.  Read the full article at http://tinyurl.com/6bqc6f
a – Claim your listing. (In your Google Master Account under Google Local Business Center)

b – Choose the correct Categories in Google Local Business Center.
c – Encourage positive review on TripAdvisor, BedandBreakfast.com, Google Travel, etc.  (The more the better - volume) 

d – Have your true physical address on your Web page in TEXT, not an image.
e – Have citations from data provider sites and IYP (Internet Yellow Page) Portals. These help to prove you are who you say you are.

Free SEO Tools   http://www.keyworddiscovery.com/search.html  (or)  https://adwords.google.com/select/KeywordToolExternal
It is important to KNOW what phrases people are typing.  If the public isn’t using a phrase, but your SEO person is saying “See, we have your listing high on XYZ phrase.”  What you need to know is if that phrase is a phrase that people are typing and could bring you business.  Or, is it a phrase that just tries to convince you your site is placing well, but isn’t helping you put heads in beds?

	Google Gadgets and Google Business Services


Google Gadgets


Albuquerque Bed and Breakfasts - http://www.albuquerquebedandbreakfasts.com/

Hermann Hill Inn - http://www.hermannhill.com/

Blog Examples - Blogs can be created to “look” a variety of ways.  They can be default templates such as Andon Reid, or they can be branded without looking like another web page such as Shafer Baillie, Albuquerque Bed and Breakfasts, or they can be an exact match to the site design such as Bed and Breakfast Foodies, Chambered Nautilus or Isaiah Clark House.  How the blog works to support your SEO is the same no matter how you choose the way you want the blog to “look”.
Andon Reid Inn - http://blog.andonreidinn.com
Shafer Baillie - http://blog.sbmansion.com
Bed and Breakfast Foodies - http://blog.bedandbreakfastfoodie.com
Chambered Nautilus - http://blog.chamberednautilus.com 
Isaiah Clark House – http://blog.isaiahclark.com
Social Media Link Examples

Andon Reid Inn - http://www.andonreidinn.com
Munro House – http://www.munrohouse.com
Homework!

1 – Check your placement on valid Search Phrases (Other Handout) and document where your site is showing up.
2 – Locate / Setup your “Master Google Account”

3 – Install and begin using some of the Google Services you aren’t using today (Alerts, Maps, Google Local Business Center, Calendar, Docs, etc.)

4 – Write SEO Friendly Blogs (Use the search term Look Up tools listed above to pick the BEST titles / content for your blog posts!)
5 – Freshen your Web Site Content 
6 – Setup Twitter Account (Start Tweeting)

Instructions may be found at: http://www.acorn-is.com (hover) ONLINE LEARNING (click) WEBINARS
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