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	2009 Oklahoma Bed and Breakfast
 State Association Meeting

Presentation: Google, Web Trends & More!
Market your business without going Nuts!
http://www.acorn-is.com    
Sales: 877-226-7699 / Support:  719-329-0977


	Outline


Effective Web Design Elements

· Google Gadgets

· Site Lift Makeover Concept


Google SEM Placement

· Organic (SEO)

· PPC ($$$)

· Google Local Business (Free)

· Webmaster Tools

· Google Alerts


Questions and Answers
	Effective Web Design Elements


Know your clientele!  Have a clear understanding of who is coming to your inn and why.  Customize your site design so you attract the guests you want.

Consistent Design

Professional Photography

Individual Room Pages

Room Add-Ons, Packages, Specials & Gift Certificates


Above the Fold

· Navigation (Uniform)

· Phone Number 

· Reservations (Call to Action)

· City State Location

Footer 

· Inn Name and physical address that supports Google Local Address

· E-Mail Link, Phone Number

General

· Excellent Text Content for SEO Support

· Notes from Innkeeper (for Freshness)

· Blog for SEO Placement Support

Optional

· Widgets (Trip Advisor | BedandBreakfast.com | Comments)

· FLASH may be beneficial when integrated

· Social Media Buttons (Twitter, Blog, Facebook)
· Newsletter E-Mail Gathering Tool (Integrate with Social Media)
· Google Gadgets such as: Surveys | Docs, Maps, Calendars, Video, etc.
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	Site Examples


Web Design Elements in Action
Albuquerque Bed and Breakfasts - http://www.albuquerquebedandbreakfasts.com/

Hermann Hill Inn - http://www.hermannhill.com/

Pine Grove Park - http://www.pinegroveparkbb.com/

Mobile Examples

See what your Web site looks like on a Mobile Phone Simulator http://www.opera.com/mini/demo/
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Site Lift Examples

Consider talking to your web master to see if they can “Freshen” your site without the total cost of a full new site design.  We find that our site lifts can be 1/3 to ½ less the price tag of an entire new design!
Old World Inn – http://www.oldworldinn.com 
Durango Bed and Breakfast Inns – http://www.durango-co-lodging-inn.com/

Swift House Inn – http://www.swifthouseinn.com 

	Google SEM Placement


SEM - Search Engine Marketing, or SEM, is a form of Internet marketing that seeks to promote Web sites by increasing their visibility in search engine result pages (SERPs).
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	· SEO (Search Engine Optimization)

· PPC (Pay Per Click) 

· PPI (Pay Per Inclusion)

· Blogs, Articles, E-Zines

· Directory Listings

· Social Media
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	Google: 74.3% 

Yahoo: 16.2% 

BING: 5.0% 

Ask: 3.2% 

Others: 1.3%


	Organic Listings

An organic listing is a listing chosen for placement by the search engine’s pre-defined algorithms.   
Google uses over 200+ factors to determine where your web site is displayed in their organic listings.
Google changes their algorithms almost daily.


Top Factors

1 – Is your Web site written to be search engine friendly with correct meta tags and content?

2 – Is your Web site popular?  (Do you have many other related sites linking to your site? )


3 – Is your Web site fresh and growing? (Using a Content Editor or Adding Blog Pages? )

Access: Google Webmaster Tools
http://www.google.com/webmasters/tools
	Local Listings


When the City or City and State are used in the search phrase Local Listing information will be displayed to the right of the map.
Local Listings are weighted differently than Organic listings are weighted (evaluated for placement).

Local Listings may be:

· Grandfathered
· Modified by the Innkeeper or their Webmaster by creating / logging into the innkeeper’s Business Center account in Google.
1 - Are you listed favorably in Google Local Business?  

2 - Have you claimed your listing?

3 - Have you updated your listing recently?

4 - Have you added a coupon to increase interest?

5 - Have you checked your Google Local Statistics?

6 - Have you checked your Online Reviews recently?


Access: Google Business Center
http://www.google.com/local/add

	PPC Listings


(Pay Per Click)

Other information requires the vendor to pay to have their information listed (PPC).

There are a variety of Pay Per Click Services available.

· Google Ad Words 
(feeds Google + Affiliates)
· Yahoo (feeds Yahoo + Affiliates)

To join, you set up an account with these companies and they charge your account every time one of the search term phrases you have chosen is clicked on by a potential guest.  

Each company has their own set of rules, minimum charges, CPC (Cost Per Click) allowances and so on.

Access: Google Ad Words

http://adwords.google.com


“Google Caffeine” Google’s new algorithm.  This is the largest “shake up” in organic placement since 2005.  SEO, Freshness and New Content take the lead…  (Matt Cutts Video http://tinyurl.com/qpkgoe)

“Google Local Business Center” These listings are from a Google Search to the right of the Map.  Where you place in these listings is controlled by over 40+ different items.  Read the full article at http://tinyurl.com/6bqc6f
· 8 out of 10 surfers choose Organic or Local Listings and these listings are less expensive in the long run. 
· 2 out of 10 surfers choose PPC Listings which are easy to get listed in, but do cost every time a potential guest clicks on you. 
From our Intell-a-Keeper Booking Tracking Tool

· Organic / Local Listings – Delivers about 25% of Acorn SEO Customer Bookings.
· PPC Listings – Delivers about 6% of Acorn Customer Bookings.

Free SEO Tools   
http://www.keyworddiscovery.com/search.html  (or)  https://adwords.google.com/select/KeywordToolExternal
It is important to KNOW what phrases people are typing.  If the public isn’t using a phrase, but your SEO person is saying “See, we have you listing high on XYZ phrase.”  What you need to know is if that phrase is a phrase that people are typing and could bring you business.  Or, is it a phrase that just tries to convince you your site is placing well, but isn’t helping you put heads in beds?
Also remember that this link is just the FREE version of Keyword Discovery (only lists the last 30 days worth of data), and also that it isn’t total people in the world being tracked, so use this tool as which phrases have higher priority, not that the phrase counts are an exact match for tracking ALL the surfers in the world.
Want to Learn More?
Goto http://www.acorn-is.com

Click on Education and follow the classes one at a time.
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