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Internet Savvy?  ~ Trends of the Trade!

Market your business without going Nuts!
http://www.acorn-is.com    
Sales: 877-226-7699 / Support:  719-329-0977
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· Designs (Before and After) 

· New Offerings from Google

· How is my Advertising doing? ~ National Booking Statistics
	Before and After 


Part 1: A Case Study: The Carriage House Inn  http://www.thecarriagehouseinn.com


2007 vs. 2008


Occupancy is up 6%  ~ Revenue is up 27%


“The fact is all of our numbers are up in 2008, especially the Spring of 08 and I attribute it to a number of items and a top factor is the new web design.”  

Paula Miller

Part 2:  A Case Study: Pine Grove Park B&B  http://www.pinegroveparkbb.com


“I just wanted to tell you again how happy I am with the results of my new Web Site.  We more than doubled our business in June and the reservations keep coming in at a record pace! Actually, I have no days off at all this summer so far and I'm heavily booked into mid August. My only regret about the site is that I waited so long to do it! ” 

Jean Johansen

For More Designs

http://www.acorn-is.com   Click on Portfolio – New Designs

	New Offerings from Google


Google Gadgets - http://www.google.com/intl/en/options/
· Blogger 
- Correct Use - http://www.sugartreeinn.com/
- Incorrect Use - http://www.coloradowinecountryinn.com/
· Calendar 
- Sample - http://staging.acorn-is.com/acorn-rewrite/test-calendar.htm

- Setup - http://www.google.com/intl/en/googlecalendar/tour.html
· Maps - http://www.albuquerquebedandbreakfasts.com/interactive-map.php
· Video - http://www.hermannhill.com
· Mobile - http://staging.acorn-is.com/victoriaskeep/mobile/
· Translation - http://www.casaescondida.com/
· Currency Conversion - http://www.redfeatherranch.com/rm-sage.htm
Business Solutions - http://www.google.com/services
You must have a Google Master Account Login setup to use these services.

· Webmaster Tools

· Business Center

· Adwords

	How is my Advertising doing? ~ National Booking Statistics


Data Gathering

The following Data provided is compiled from…

· A sample of approximately 4,000 bookings (online reservations, phone and E-mail) recorded in 2007.

· This accounts for an estimated 60-70% of all inn bookings.

· Each booking may be made up of one to many referring Web sites.  

· Each booking is weighted accordingly, based on the number of different ways a guest found your Web site.

· Sample data is from actual customers across the United States using our Intell-a-Keeper product.

· No specifics are given in any one grouping that would give away any of our customer’s specified marketing plan.

Direct Hits 30% of Total Bookings 
A Direct Hit Booking is a Reservation that came from a guest that found you by typing in your Web address directly from…

· Rack Cards or Brochures 

· Printed Media in a Newspaper Article or Magazine Article

· Web Site is Bookmarked on Guest’s PC

· Domain Name Branding – they Remember your URL.

Search Engines (Organic/Free) 23% of Total Bookings
· Google 73%

· Yahoo 10%

· All Others 7% *

· MSN 4%

· Local Maps 4% **

· Ask 1%

* There was a total of 37 different “ALL OTHERS” Search Engines recorded where Guests located the Inn’s Web site and made a booking.

**  Local / Maps included Google Local, Yahoo Local and MapQuest referrals.
Search Engines (PPC) 6% of Total Bookings 
· Google 68%

· Yahoo 32%

B&B Directories 19% of Total Bookings
· National B&B Directories 63% *

· Regional B&B Directories 21%

· State B&B Directories 10%

· Alternative B&B Directories 6% **
* There was a total of 46 different National B&B Directories recorded where Guests located the Inn’s web site and made a booking.  The top 5 in order from highest to lowest are …


· www.bedandbreakfast.com

· www.bbonline.com

· www.lanierbb.com

· www.bnbfinder.com

· www.bnblist.com
** There was a total of  30 different Alternative B&B Directories recorded where Guests located the Inn’s web site and made a booking.  Here are a few sample categories …


· Biking

· Birding

· Pet Friendly

· Gay Friendly Romance

· Weddings

· Western

· Honeymoon
General Travel Sites 12% of Total Bookings
These are general lodging directories, NOT B&B specific.
· Global Travel Sites 3%

· State Travel Sites17%

· Regional Travel Sites 80%
E-Mail 8% of Total Bookings
Bookings resulting from a link to the Inn’s Web site from an E-Mail …

· Newsletter Campaigns

· Direct E-Mail

· E-Mail a Friend this Web Site Link

· E-Mail Postcards with URL from Web Site

Misc 2% of Total Bookings
· Blogs & More 5% (MYSPACE, BLOGS, FACEBOOK)
· Reservation Companies 30% (Calling Inn)
· Portal Pages 65% (Customers who have created an additional but separate Web site that promotes them in addition to other information.)






